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Craftsmen Online is the digital home for Masonic education, leadership development, and New York Masonic history —

and home of the only Masonic podcast endorsed by the Grand Lodge of New York. Our editorial library reaches Freemasons

and seekers on every continent through Google Search, every single day. 

53,552
S E A RCH  I M P R E S S I O N S
Times we appeared in Google results
in just 12 days (~4,460/day)

655
S E A RCH  V I S I TS
Clicks from Google Search over the
same 12-day window

190
CO U N T R I E S  R E ACH E D
Countries & territories where our
content appeared in search

270+
A RT I C L E S  R A N K I N G
Individual articles earning Google
impressions, driving 92% of
visibility

G L O B A L  R E AC H  —  T O P  C O U N T R I E S  ( V I S I T S  ·  I M P R E S S I O N S )

United States 344 · 30,813

United Kingdom 52 · 4,329

Canada 21 · 1,770

Brazil 18 · 684

India 15 · 1,073

Mexico 14 · 604

Australia 12 · 1,118

Argentina 8 · 310

A truly international Brotherhood. While the United

States is our home base, 47.5% of our search visits and 

42.5% of our impressions come from outside the U.S. —

readers in 82 countries clicked through to our content

during this reporting window alone. 

H OW  O U R  AU D I E NC E  R E A D S  —  S H A R E  O F  S E A RCH
V I S I TS

Mobile 60.6% Desktop 36.5% Tablet 2.9%

W H AT  O U R  R E A D E R S  S E A R C H  F O R

33 degrees · 732 impressions double headed eagle · 712 33rd degree mason · 445

the secret teachings of all ages pdf · 372 chamber of reflection · 336 tiphareth · 292 king camp gillette · 269

pursuivant · 236 double headed eagle meaning · 198 masonic lodge opening and closing preston webb ritual

A sample of our 1,000 top Google queries: high-intent searches on Masonic degrees, symbolism, ritual, and esoteric history.

Source & methodology: Google Search Console, Web Search performance for craftsmenonline.com, July 29 – August 9, 2026 (12-day reporting window).
Impressions = appearances in Google Search results; visits = clicks from Google Search to the site. Country and device figures reflect the same window and
reconcile to totals. Figures exclude direct, social, referral, and podcast-platform audiences. 



T H E  C R A F T S M E N  O N L I N E  P O D C A S T

Guest & Partner One-Sheet
2026 ·  craf tsmenonl ine.com · New episodes every Monday

The Craftsmen Online Podcast is a premier audio platform exploring Masonic history, philosophy, and modern leadership — and the only

Masonic podcast endorsed by the Grand Lodge of New York. We connect an engaged global audience with leading authors, scholars, and

thinkers through authentic, high-quality interviews. 

290+
TOTAL EPISODES

140K+
PL AYS ON APPLE
PODCASTS

~14K
HOURS L ISTENED ON
APPLE PODCASTS

85%
L ISTENER-TO-
SUBSCRIBER
CONVERSION

81K
YOUTUBE V IEWS

AU D I E N C E  &  R E AC H

69%
NEW (NON-

SUBSCRIBER)
VIEWERS

7K
HOURS OF

WATCH TIME

2K+
YOUTUBE

SUBSCRIBERS

51.7%
VIEWERS AGE

25–44

P R O M O T I O N  &  D I S T R I B U T I O N

P R O D U C T I O N  D E TA I L S

A B O U T  T H E  H O S T

RW Michael Arce is the host and producer of Craftsmen

Online. A media and communications professional with over

20 years of experience, Michael brings broadcast polish to

every episode. He is a Past Master, Right Worshipful

Brother in the Grand Lodge of New York, and Trustee of the

Chancellor Robert R. Livingston Library and Museum. 

W H E R E  T O  L I S T E N

Apple Podcasts Spotify Amazon Music

iHeartRadio YouTube CraftsmenOnline.com

W H Y  G U E S T S  C H O O S E  U S

A dedicated, targeted listenership of Freemasons,

scholars, and seekers — not passive scrollers. Nearly

14,000 hours of listening on Apple Podcasts and an 85%

listener-to-subscriber conversion rate speak to an

audience that shows up and stays. 

Our “Why”: Craftsmen Online puts your Light

directly in front of a curious, attentive, and targeted

audience. We respect your time, prepare thoroughly,

and want to share your voice with our listener. 

Primary channels: Apple Podcasts, Spotify, Amazon Music, iHeartRadio,

YouTube, and CraftsmenOnline.com

Top countries/regions: United States, United Kingdom, Canada, Australia, and

Germany

YouTube audience: 51.7% are 25–44 years old, 69% are not yet subscribers (a

high new-viewer rate), and 60% of content is watched on mobile phones

Custom landing page: dedicated feature on CraftsmenOnline.com with your

guest bio, key takeaways, and direct links to your work

Social media campaign: custom graphics, audio clips, and quote cards across

the branded Craftsmen Online Facebook, Instagram, LinkedIn, and YouTube

channels

Direct outreach: targeted messages to our email subscriber list on launch day

Promotional assets: digital media kit provided to guests for seamless sharing

Format: 45 to 60 minute remote recording via a high-def virtual studio,

accessible from any device

Quality: full studio editing, balancing, and mastering prior to release

Release: new episodes every Monday morning, with Subscriber Extra episodes

for Patreon members on Thursday

S CA N  TO  L I S T E N

Ready to share your Light with our audience? info@craftsmenonline.com  ·  craftsmenonline.com

Platform figures as reported by Apple Podcasts and YouTube analytics for The Craftsmen Online Podcast. © 2026 Craftsmen Online.



C R A F T S M E N  O N L I N E  ·  M E D I A  K I T  2 0 2 6

Content & Search Authority Modern Men Exploring Ancient Mysteries

M O S T- R E A D  C O N T E N T  V I A  G O O G L E  S E A R C H

A R T I C L E  /  A S S E T V I S I T S I M P R E S S I O N S AVG .  P O S I T I O N

The 33 Degrees in Freemasonry
/the-33-degrees-in-freemasonry/

131 18,984 8.0

The Secret Teachings of All Ages (free PDF resource)
/wp-content/uploads/…/Secret-Teachings-of-All-Ages.pdf

74 1,562 9.1

Homepage — craftsmenonline.com
/

40 720 12.4

Opening and Closing Ritual
/opening-and-closing-ritual/

25 287 17.3

The Double-Headed Eagle
/the-double-headed-eagle/

22 4,585 7.2

The Five Elements and Five Senses
/the-five-elements-and-five-senses/

17 492 7.2

S E A R C H  A U T H O R I T Y  AT  A  G L A N C E

1,000
UNIQUE SEARCH
QUERIES IN OUR

EXPORT (GSC REPORT
MAXIMUM)

766
QUERIES WITH A

PAGE-ONE AVERAGE
POSITION (TOP 10)

175
QUERIES AVERAGING

A TOP-3 GOOGLE
POSITION

8.7
SITE-WIDE AVERAGE

POSITION ACROSS ALL
IMPRESSIONS

Why this matters to partners: our visibility isn't driven by one lucky page. 270+ individual articles earn Google impressions, our

readers arrive with clear intent — searching Masonic ritual, symbolism, history, and education topics — and they find us on page

one for 766 of our top 1,000 queries. 

A B O U T  C R A F T S M E N  O N L I N E

Founded in 2020 by MW Steven Adam Rubin and RW Michael Arce, Craftsmen Online connects Brethren with Masonic

education, leadership development, and the rich history of New York Freemasonry. Our platform spans a deep editorial library, the

weekly Craftsmen Online Podcast (the only Masonic podcast endorsed by the Grand Lodge of New York, on all major streaming

platforms every Monday), the Reading Room Masonic book group on YouTube, Masonic Talks on-demand video, and Masonic

Art features. 

Partner with us to reach engaged Freemasons
worldwide.

info@craftsmenonline.com  · 
craftsmenonline.com

All figures: Google Search Console, Web Search, craftsmenonline.com, July 29 – August 9, 2026. © 2026 Craftsmen Online.
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